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A global movement that
brings together those who
believe in a sustainable
urban future.

A global coalition of
public, private, and civil

society partners seeking

to raise the urban agenda

to a new level.

The world living platform on
cities for sharing and
learning about initiatives,
actions, and policies driving
positive change.




The World Urban:Campaign:provides the necessary environment:for collaboration.
Coordinated by UN-Habitat, but owned and:driven by a long list of committed
partners, the Campaign is your: opportunity to become part of the urban:solution.
Join the: Campaigh:today!

Theére:are fouréentry:lévelsiin the World:Ueban: Campaign:

As an Organisation
* be a Member

¢ be a Partner

* be a Sponsor

As a Country
¢ be a Country
Partner

As a City
¢ be a City Partner

As an Individual
¢ be a City Changer




As an Individual



Tm-acity Changer'is the individual entry-level in the
World Urban Campaign.

o - City-Changers raise awareness to achieve smarter,
better planned, greener; more:productive, safer,
healthier, and :more inclusive cities:

- City-Changers raise awareness on:positive actions
that have demonstrated:impacts:on:people’s lives
in:cities.

CITY:EEVEL Campaigns

City:Changers come:together:in-city-level:campaigns,
engaging:the:general public:and :demonstrating
the-value-of:attitudes-and practices thatimprove
the:livability: of cities. Those:city-level campaigns
should-be able to convey to-each:and every citizen,
young and:elderly, male and:female; that changes in
consumption;-technology use;: life:styles;-and attitudes
can:dramatically improve our:quality of life and ‘the
livability of cities for future generations.

Join the community of City Changers and tell the world about how you are making a positive change.

Visit www.imacitychanger.org




® anon-governmental organisation,

¢ a community-based organisation, 9
e aresearch institution, e
¢ afoundation, Q

e a private sector company, %
e amedia company, q
® 3 university, etc.

As an Organisation

Member

Lead Partner
Associate Partner
Sponsor

Media Partner






Become:a Lead:Partner

COMMITMENT
What do Lead:Partners:commit-to?

They'sign:Up ‘to the World Urban Campaign' Paris
Principles.

They:are:official partners:of:UN=Habitat and:have
sighed a Memorandum: of Understanding with UN-
Habitat.

They promote the World Urban Campaign: in:their
communications and activities.

They: provide in-kind contributions-to-approved
activities.of.the World Urban .Campaign.

They:are members of the World:Urban :Campaign
Steering Committee and-attend its:meetings: atileast
once-ayear.

They:-regularly report on-their-activities as Partners.

PARTICIPATION AND VISIBILITY

How-do-Lead Partners feature in the-World
Urban: Campaign materials?

They-are listed on:the-World:Urban:-Campaign main
brochure.

They:are listed on:the:World:Urban:Campaign
website Partners page:

Their World Urban Campaign related activities are
listed-on:the World Urban Campaign:calendar and
website.

They:-can-participate‘inall"-World:-Urban Campaign
events.

How:can Lead Partners:promote the:World
Urban:Campaign?

They:can:use the World Urban :Campaign:and ‘I'm a
City Changer' logos to promote events:and activities
that are part of the World Urban:Campaign
calendar of events and list of activities:

They-can:use UN-Habitat logos for-World Urban
Campaign related: activities after making a-request
and ‘obtaining written approval from:UN-Habitat.

They-can:quote slogans and messages-proposed and
approved:by the World:Urban Campaign:

They:can:have an on-line video:of:their:World
Urban:-Campaign related initiatives-featured on the
World:Urban:Campaign website.

How:do:Lead Partners feature atithe World
Urban:Forum, the: world's:premier:conference on
cities?

They:are listed at the:special - World:Urban
Campaign:booth in the exhibition area:

They-are also listed-in World-Urban- Campaign
materials prepared:for:the:Forum:

How to become a Lead Partner:

Organizations that want to become Lead Partners
shall apply to the World Urban Campaign
Secretariat. Private sector entities that want to
become Partners must register and be approved as
a member of the United Nations Global Compact
(www.unglobalcompact.org) and must also sign
UN-Habitat’s Charter of Values.



Become: an Associate:Partner

COMMITMENT
What do:Associate Partners. commit to?

¢ ‘Theysign up to the World:Urban-Campaign ‘Paris
Principles:

e.::They:promote the World Urban:Campaign:in their
communication and-activities:

o.::They:provide in-Kind: contributions to approved
activities ‘of the World: Urban Campaign.

o They-regularly report-on-their-activities as a ‘Partner.

¢ ‘They:ican:participate asan:observer in:the Steering
Committee meetings.

PARTICIPATION AND VISIBILITY

How do:Associate Partners:feature:in-the World

Urban:Campaign materials?

o ‘They:are listed on'the World -Urban:Campaign main
brochure:

. They:are listed: on-World-Urban:Campaign website
Partners:page.

& Theirr World: Urban: Campaign:related activities are
listed in the World:Urban:Campaign:calendar and
website:

o They:can:-participateiin.all:World Urban Campaign
events.

How can: Associate Partners:promote:the World
Urban-Campaign?

o “They:can use the World:-Urban Campaign and
‘I'm:a-City:Changer”logos: for illustrating-events
and activities that'are part-of.the:World:Urban
Campaign calendar of:events:and list of activities.

o Theycan quote slogans and messages proposed by
the World Urban Campaign.

How: do:Associate Partners feature at:the World

Urban:Forum, the world's:premier:conference: on

cities?

e :‘They:are listed: at:the:special World:Urban
Campaign booth in-the-exhibition:area:

. They are also listed in World Urban:Campaign
materials:prepared forthe Forum:

How to become an Associate Partner:
Organizations that want to become Associate
Partners shall apply to the World Urban Campaign
Secretariat. Private sector entities that want to
become Partners must register and be approved as
a member of the United Nations Global Compact
(www.unglobalcompact.org) and must also sign
UN-Habitat’s Charter of Values.




Become:a Sponsor

COMMITMENT
What-do-Sponsors committo?

e :They:sign:up o the World Urban Campaign: Paris
Principles:

s -They-are official partners-of UN-Habitat and-have
signed a Memorandum of Understanding with UN-
Habitat:

s They-may promote-the World Urban Campaign:in
their:communications:-and activities.

e :They:provide funding:support to:the:World :Urban
Campaighn through:the World ‘Urban Campaign
Secretariat:

e - They-are members:of the:-World:Urban:Campaign
Steering Committee and-attend its:meetings.

PARTICIPATION AND VISIBILITY

How:do: Sponsors: featire:in: the World \Urban

Campaign materials?

¢ ‘They:are listed on: the:World:Urban:Campaign main
brochure.

s -They: are listed on'the partners page of: the: World
Urban:Campaign:

e :Their World Urban Campaign related activities are
listed-in the World Urban: Campaign:calendar and
website.

¢ - They:can: participate inall:'World:Urban:Campaign
events.

How:can Sponsors promote-the-World: Urban

Campaign?

- They can:make use of the World Urban Campaign
and“I’'m:a City.Changer”logos.to:promote events
andactivities that are’part-of:the ' World 'Urban
Campaign calendar of events:and list of activities:

They can:make useof UN-Habitat logos for World
Urban:Campaign related activities after making a
request-and obtaining-written-approval -from:UN-
Habitat.

They can:quote slogans and messages:proposed .and
approved:by the:World:Urban:Campaign.
They-can‘have ‘an on-line video of their'World
Urban-Campaign related initiatives:featured on the
World:Urban:Campaign:website.

They-are entitled to-special pages-and-insertsin
the:City Changer E-Magazine and:the World Urban
Campaign website as.per.their-level-of.contribution.

How do-Sponsors feature-at the Wotld Urban
Forum; the:world's premier conference:on cities?

They:are listed at the:special-World:-Urban
Campaign:booth in the exhibition area:

They:-are also listed:in"-World:-Urban-Campaign
materials prepared:for:the:Forum:

Their logo:is featured in the World Urban Forum
television:programmes, website; and Forum
participants guide.

‘Top’-and "Main’ sponsors have a.complementary
booth:at:the World Urban Forum:Exhibition.

How to become a Sponsor:

Organizations that want to become Sponsors shall
contact the World Urban Campaign Secretariat.
Private sector entities that want to become
Sponsors must be members of the United Nations
Global Compact (www.unglobalcompact.org) and
must also sign UN-Habitat’s Charter of Values.



Become:a: Media:Partner

COMMITMENT

What do-Media Partners.commit to?

e They: sign:up:on the World Urban Campaign:Paris
Principles;

¢ They are-official partners of UN-Habitat and have
signed a:Memorandum:of Understanding with UN:
Habitat:

s They may:-promote:the:World-Urban Campaign in
their.communications-and activities:

. They are:members of the World:Urban:Campaign
Steering-Committee and attend its ' meetings:

PARTICIPATION AND VISIBILITY

How ‘do-Media Partners:feature:in-the World

Urban:Campaign materials?

¢ They are listed on the World Urban-Campaign main
brochure:

o They arelisted 'on World Urban Campaign: website
Partners:page.

. Their:-World Urban-Campaign related:activities are
listedin'the World:Urban Campaignicalendar and
website:

* They can: participate in-all World:Urban:Campaign
events.

How can:Media Partners: promote the World

Urban:Campaign?

e They. can:make use:of the:World :Urban:Campaign
and ‘I'm-a City:Changer’-logos-for-illustrating-events

and activities' that are-part-of the World Urban
Campaign calendar of events and:list: of activities:

* They:can:make!use of:UN-Habitat logos for:World
Urban:Campaign related activities but only after
making-a request and:-obtaining written:approval
from-UN-Habitat.

¢ They can:quote slogans and:messages proposed .and
approved by:the:World:Urban:Campaign:

o They can‘have'an on-line-video-of their World Urban
Campaign related initiatives featured on-the World
Urban:Campaign website.

* They:are-entitled to special-pages:andinserts:in the
City. Changer E-Magazine:and the World Urban
Campaign website .as-per their level.of contribution.

How do-Media Partners-feature at the-World

Urban:Forum, the world's:premier:-conference: on

cities?

o They arelisted at the'special: World Urban: Campaign
boothin the exhibition:area.

e They:are-also listed: in:World:Urban Campaign
materials:prepared for-the Forum.

o Theirlogo-is featured-in the World-Urban Forum
television programmes;:website and Forum
participants guide.

o ‘Top”andMain’ Sponsors:have:a.complementary
booth at the World Urban: Forum:Exhibition.

How to become a Media Partner:

that want to become Media
Partners shall contact the World Urban
Campaign Secretariat. A detailed brochure
on Media Partners benefits is available upon
request, and is available for download at
www.worldurbancampaign.org

Organizations







Cities can become: City Partners :of the World Urban

Campaign by:

1::Launching a local campaigh under the slogan
‘I'm-a:City Changer’ to-engage individual citizens,
communities, local authorities; civil society
organizations; professionals; -and private sector
actors to promote positive individual:and collective
actions towards:a green;-inclusive,:productive,
planned; resilient, safe;-and healthy city;

2.-0Organizing events; as part of that campaign, that
raise -awareness of and promote:-successful practices
and accomplishments in:improving-the city;

3. Sharing:successful practices'and experiences
throughithe World Urban:Campaign-in-order:to
contribute to the New Urban-Agenda‘towards
Habitat:lll, the: Third United Nations Conference on
Human Settlements; to-be heldin 2016;

4;:Promoting the principles and disseminating the key
messages of the World Urban: Campaign, working
towards sustainable cities and urban communities
worldwide;

5::Engaging in other proposed activities that promote
the.Campaign’s spirit-and principles.

Cities‘commit by signing‘a Statement of Commitment.

HOSTING EVENTS

The spirit of “I'm a City:Changer’is-about sharing
solutions:both at the local:and:global:levels: The:City
Partner will -be entitled-to-participate:in-key World
Urban:Campaign events.

Inparticular, the: City. Partner will be able ‘to
participate in:the' World:Urban Forum;the world’s
premier conférence on cities, organised by UN-Habitat
every two years. The City. Partner. will be listed in the
special World Urban Campaign booth in:the:World
Urban:Forum:Exhibition:Aréa; and will‘be able to
participatein:key. World: Urban: Campaign events
organised at:the Forum:and-other-venues.

KNOWLEDGE SHARING

The:City Partner platform promotes-the search for
unique:and innovative solutions.sparked by local
proposals; while inspiring change:through:sharing
experiences-from:around the world.
The City Partner, in accordance with the principles
of:'the World Urban Campaign and in-respect
of:intellectual property:rights, will support:the
documentation, dissemination, and'sharing-of relevant
best practices and experiences: that could be:of benefit
to-other:City Partners:and:Members-of:the Campaign.
The Partnherwill contribute to the development
and generation of new:knowledge in support of
sustainable:urban ‘development and within the
framework-of:the World:Urban:Campaign:in its siX
thematic clusters:

e "A:Planned City

o:--A-Green City

o A-Productive City

o:-‘An:Inclusive; City

o::/AResilient City

e ‘A'Safe and Healthy City.
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As a Country

Become a Country Partner

Launch a National Urban Campaign
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Launch:a National:Urban:Campaign

National:governments:are encouraged-to-launch their
own National Urban:Campaign-using ‘the National
Habitat Committee framework promoting the:urban
agenda,-engaging all partners, and -mobilizing the
media:to disseminate key messages.

National:Urban:Campaigns:shall:
¢ “Emphasize positive-changes‘in the urban sector,
o --Reward successful initiatives,

s -Encourage all key:players to: take bold action for
better:cities.

For‘that, countries can adapt the global messages
disseminated through the:World:Urban:Campaign:to
their-national needs-and contexts.

They can-launch “I'm:a City Changer"- awareness-raising
campaigns to:convey-to-eachiand:every citizen: that
changes:in:.consumption, technology:use, life styles;
and-:attitudes ‘can dramatically improve the quality of
lifefin and:the livability: of cities.

The slogans ‘Better City,-Bétter-Life’-and “I'm
a:City. Changer! can:become:a:reality-at:the
nationallevel.

COMMITMENT
What do countries commit:to?

e -Countries convene a:National Habitat Committee
composed: of a wide-range of partners from public,
private, and civil: society-organisations:through an
inclusive process.

¢ Countries support the design of ‘a policy frameéwork
for concerted:action-and programmes that:address
national urban:issues.

¢ ' Countries' mobilize the partners of the National
Urban:Forum towards the: preparation of a: National
Urban:Campaign.

s::Countries-formulate key messages for-the National
Habitat Committee and mobilize partners:in
an-advocacy:and communications:campaign to
disseminate those messages.

PARTICIPATION AND VISIBILITY

How do:National Urban:Forums feature in ‘the

World:Urban Campaign?

¢::They are listed on the:World:Urban Campaign
brochures.

¢ :‘They are listed on the ' World Urban Campaign
website.

How:can National Urban Forums-make-use of the
World:Urban Campaign‘s:branding?

s :They:can:-use iof the World Urban:Campaignand:‘I'm
a City Changer" logos for materials dedicated to the
National Urban Forum:

»:-They-can:quote slogans and.messages-proposed by
the World Urban Campaign on the National Urban
Forum website iand other media.

How:do:countries: feature at:the World Urban
Forum;, the:world’s premier:conference on cities?

¢:‘They-can:participate:in World Urban:Campaign
events at the:World:Urban:Forum:

How to become a Country Partner:

Countries shall contact the World Urban Campaign
Secretariat for guidance on launching a National
Urban Campaign.

A National Urban Campaign Toolkit is available
upon request to the World Urban Campaign
Secretariat. You can also download your copy
at www.worldurbancampaign.org/country



Use-ofthe World Urban:Campaign:and:I'm:a:City Changer-:-Logos
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Better: City; Better Life

All'World Urban Campaign Members:and Partners are:authorized to use the WUC:and ‘I'm:a City Changer’ logos
for-illustrating:events and-activities that are part of the-WUC calendar of events:and list of -activities: The-logo
should be used for promotional and:information purpose which:are primarily illustrative and not for:fund-raising
or-commercial purposes.

All:Members and Partners:shall agree to certain provisions. on:waiver of liability. that are'included:in the
Statement of Commitment sighed by-Members and: Associate Partners, or in the Memorandum: of Understanding
signed by Lead Partners, Sponsors,-and:Media:Partners:

The-World:Urban:Campaign:and /I’'ma: City .Changer’-logos should not be modified:in-any way.

The:World:Urban:Campaign:Lead Partners.and Sponsors:that-have signed a:Memorandum: of:Understanding
with UN-Habitat are authorized to use the: UN-Habitat logo:only after making a request-and obtaining-written
approval from UN-Habitat.: The Jogo:should be: used-for promotional and: information purposes; -‘which are
primarily:illustrative:and not for:fund-raising or commercial purposes.

Use:of the UN:Habitat Logo

UN@HABITAT

FOR:A BETTER-URBAN FUTURE

The UN-Habitat logo represents the organisation and therefore should never be modified:in any-way.
Detailed rules for the use-of the:UN-Habitat logo can:be obtained from the World Urban Campaign Secretariat.










CONTACT:
WORLD URBAN CAMPAIGN SECRETARIAT, UN-HABITAT

Email: wuc@unhabitat.org
Tel.: +254 20 762 4576

Ana B. Moreno
CHIEF, ADVOCACY, OUTREACH AND COMMUNICATIONS

Christine Auclair
PROJECT LEADER, WORLD URBAN CAMPAIGN

Sarah ‘Laney’ Stone
COMMUNICATIONS AND PARTNERSHIPS, WORLD URBAN CAMPAIGN




